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Internal Assessment Resource

Media Studies Level 2

	This resource supports assessment against:

Achievement Standard 91253 version 3
Complete a developed media product from a design and plan using a range of conventions

	Resource title: Some assembly required

	6 credits

	This resource:

· Clarifies the requirements of the standard

· Supports good assessment practice

· Should be subjected to the school’s usual assessment quality assurance process

· Should be modified to make the context relevant to students in their school environment and ensure that submitted evidence is authentic


	Date version published by Ministry of Education
	May 2020 Version 4
To support internal assessment from 2020

	Quality assurance status
	These materials have been quality assured by NZQA.

NZQA Approved number: A-A-5-2020-91253-04-5849

	Authenticity of evidence
	Teachers must manage authenticity for any assessment from a public source, because students may have access to the assessment schedule or student exemplar material.

Using this assessment resource without modification may mean that students’ work is not authentic. The teacher may need to change figures, measurements or data sources or set a different context or topic to be investigated or a different text to read or perform.
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Teacher guidelines

The following guidelines are supplied to enable teachers to carry out valid and consistent assessment using this internal assessment resource.

Teachers need to be familiar with the outcome being assessed by Achievement Standard Media Studies 91253. The achievement criteria and the explanatory notes contain information, definitions, and requirements that are crucial when interpreting the standard and assessing students against it.

Context/setting

This assessment activity requires students to complete an integrated media product from an identified design and pre-production plan.

In this activity, students work in pairs or groups of three to produce an instructional video. The target audience for the video is teenagers and their parents from your local school community.

This activity is made up of two assessment tasks – production and post-production. 

It is important that students have a clear understanding of the codes and conventions of instructional videos. Provide opportunities for the students to view and analyse a wide range of instructional videos.

The students are required to keep an individual blog (including dates and locations) of their involvement in the production of their instructional video. This will help you to assess a student’s individual contribution to the group tasks.

Conditions

Students have six weeks of in-class and out-of-class time to complete this activity.

It may be appropriate to include peer assessment, for example, the class could view the rough cuts of the instructional videos and give feedback.

This activity should be linked to the assessment activities for achievement standard 91252: Produce a design and plan for a developed media product, using a range of conventions for example, Assessment Resource 2.5B ‘Batteries not included’. 

If this assessment activity is not completed with 2.5B, then you will need to provide students with a design and plan or allow time for the students to develop one.

Resource requirements

Students will require access to recording and editing equipment, for example:

· computers

· DV or HDD cameras

· editing hardware/software

· tripods

· microphones

· lighting.

Suitable blogging platforms for this activity include:

· http://www.tumblr.com
· http://www.blogger.com
· http://edublogs.org
· http://www.thismoment.com
· http://www.posterous.com.      
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	Achievement 
	Achievement with Merit
	Achievement with Excellence

	Complete a developed media product from a design and plan using a range of conventions.
	Complete a crafted media product from a design and plan using a range of conventions.
	Complete an integrated media product from a design and plan using a range of conventions.


Student instructions

Introduction

You will produce a completed 3 minute-plus instructional video. 

The target audience for the video is teenagers and their parents from your local school community.

Teacher note: This activity can be adapted easily by choosing another context, for example, a double-page spread in a comic book or magazine, a five-page website, a 30 minute radio show or 15 minute podcast. Update the Student instruction sheet as required.

Your starting point for this activity is the design and plan (storyboard, script, and pre-production schedule) that you developed towards assessment of Media Studies 91252.

You will work with a partner or in a group of three to complete these tasks, but you will be assessed individually. 

All students must make an equitable and identifiable contribution to the final submitted work. 

You will be assessed on your ability to finish an instructional video that demonstrates your understanding of:

· the target audience

· the feature film you are advertising

· use of a range of codes and conventions of instructional videos to appeal to the audience, interest them and enable them to achieve similar results

· how to reflect and/or adapt details of the design and plan during the production process 

· how to use production and post-production technology

· copyright considerations.

You will have an extended period of in-class and out-of-class time to complete this work.

Your teacher will specify a due date.

Task

There are several parts to this assessment activity. Make sure you complete them all.

See Resource A for further details of what you must do to successfully complete this assessment.

Production record – blog

· Set up and regularly update a blog that documents your involvement in the production of your instructional video (including dates and locations). 

· Once you have set up your blog, email your teacher the link. 

Production 

· Use a design and plan you have already developed for this instructional video.

If you have no design or plan, you will need to develop at least an outline design and plan that identifies the main features of your intended instructional video. Get these checked by your teacher before commencing production.

· Assign roles for the production tasks. 

· Complete the production work required for your instructional video.

Post-production

· Assign roles for the post-production tasks. 

· Assemble and edit your production materials to complete your instructional video.

Final submission

· Hand in your completed film by the due date deadline.

· Your teacher will advise you whether you need to print out your production blog.

Resource A: Further guidance

Blog

Your blog (production record) will not be assessed but it provides a record of your involvement. You should provide specific details of:

· your allocated role/s

· your contribution to the finished product

· the success of your contribution in terms of timeliness, detail, effort

· the roles of the other/s in your group

· the success of their contribution in terms of timeliness, detail, effort.

Production

You may have developed your design and plan towards assessment of Media Studies 91252, Produce a design and plan for a developed media product, using a range of conventions. 

To attempt this standard, you do not need to have produced a design and plan of sufficient quality to have achieved Media Studies 91252. 

However, if your materials did not meet the requirements of that standard it is likely that you will have to make significant changes to your design and plan in order to meet the requirements of this standard. For example, your design and finished media product is expected to include conventions such as montage, voiceover, music, pace, titles, ‘the big question.’
Consult your teacher for advice about changes or additions you might need to make.

Contribution to production work

Everyone must take on at least one non-technical role (for example: director, costumes, props) and at least one technical role (for example: music production, graphics, camera).

Ensure that you use take on sufficient roles to demonstrate your fair contribution and your ability to use technology appropriately in your role/s.

A possible process

The following steps may help you to structure your production:

· Collect props, costumes and relevant extra material.

· Shoot raw footage

· Collect and/or produce music 

· Record voice-overs

· Produce graphics.

Time

Make sure you allow plenty of time for ‘pick-ups’ (extra footage) as back up for shots that don’t work, or in case you need more detail.

Post-production

Sharing roles

Consider rotating the roles of editor and director among the group so each student is able to contribute equally. For example:

· while Student A is editing, Student B could be making decisions as the director

· when Student B is editing, Student A would be carrying out the director duties. 

It might be worthwhile dividing up sections of the instructional video for each person to edit based on the length of the instructional video or scenes being edited. For example: 

· Student A might edit the first half of the instructional video 

· Student B might edit the second half.

Alternatively, each member of the production team could take responsibility for one aspect of post-production. For example:

· one student could choose and apply transitions

· another could dub, edit and adjust audio elements such as audio effects and levels

· a third could create credits and/or apply video effects.
A possible process

The following order may help you to organise your post-production work:

· edit the raw footage

· re-shoot pick-ups if required

· add transitions, effects, audio and titles

· adjust levels.

Changes to your design and plan

You may make changes from your original design and plan as you complete your final product, as long as the changes:

· maintain the original intent of the design and plan

· maintain the conventions of the instructional video genre/type

· present a sense of the mood, tone, style and/or theme of the feature the instructional video is intended to promote

· enhance the instructional video and/or enable its completion.

Completed media product

Your completed instructional video should:

· include a thoughtful and creative range of camera shots, angles and movement

· use lighting and/or narration that creates and clearly communicates the mood of the media product to interest and engage your audience

· present instructions in a clear and effective manner that enables viewers to follow the steps presented and confidently achieve the same results

· depict a clear and identifiable genre through effective use of genre conventions

· demonstrate consistent and precise control and creative use of technology used in the production and post-production of the media product

· exhibit well considered choices and evident creativity that enhance the effectiveness of the instructional video and/ or enable its completion 

· lack intrusive production/post-production or continuity errors that detract from enjoyment of the media product.

Equipment

You have access to recording and editing equipment, for example:

· Computers and editing hardware/software

· DV or HDD cameras and tripods

· microphones

· lighting.

Blogging

Suitable blogging sites for this activity include:

· http://www.tumblr.com
· http://www.blogger.com
· http://edublogs.org.

Assessment schedule: Media Studies 91253 Some assembly required

	Evidence/Judgements for Achievement
	Evidence/Judgements for Achievement with Merit
	Evidence/Judgements for Achievement with Excellence

	The student completes a developed media product using a range of conventions, from a design and plan. This means finishing a 3 minute plus instructional video, which:

· broadly reflects the intention of the previously created design and plan

· uses some key conventions of instructional videos

· shows some control of production technology

· has some appeal to its target audience.
An adequate design and plan is expected to include a concept, treatment and pre-production activities that:

· contain design choices that meet the requirements of a given brief

· incorporate a range of key features of the media product

· identify practicalities that will enable the completion of a media product

· identify milestone dates and resources required to complete pre-production activities

· demonstrate evidence of reflection and reworking of ideas.

Concept is a detailed, creative idea for a media product that includes reference to target audience, purpose (message, effect on the audience, etc), plot synopsis, characters, content elements, practicalities etc).

Treatment is a detailed description of how the concept is to be realised.

In moving image production, for example, this may include considered discussion of:

· narrative

· genre

· characterisation

· setting

· mood

· specific conventions to be used

· technical elements such as lighting, sound and SFX etc.

Plan includes but is not limited to:

· permissions (copyright, locations, talent/cast/interviewees etc)

· casting

· wardrobe

· script

· graphics/illustrations/photographs etc

· interviewees/guests

· milestone dates and resources required to complete pre-production activities

· storyboard/clocks/edit sheets/page dummies.

Practicalities include such aspects as: 

· locations transport

·  equipment

· weather

· costs

· cast/crew

· time etc. 
	The student completes a crafted media product using a range of conventions, from a design and plan. This means finishing a 3 minute plus instructional video, which:

· reflects the details of the design and plan

· incorporates key conventions of instructional videos

· shows consistent, practised control of production technology

· appeals to and/or has some impact on its target audience.
An adequate design and plan is expected to include a concept, treatment and pre-production activities that:

· contain design choices that meet the requirements of a given brief

· incorporate a range of key features of the media product

· identify practicalities that will enable the completion of a media product

· identify milestone dates and resources required to complete pre-production activities

· demonstrate evidence of reflection and reworking of ideas.

Concept is a detailed, creative idea for a media product that includes reference to target audience, purpose (message, effect on the audience, etc), plot synopsis, characters, content elements, practicalities etc).

Treatment is a detailed description of how the concept is to be realised.

In moving image production, for example, this may include considered discussion of:

· narrative

· genre

· characterisation

· setting

· mood

· specific conventions to be used

· technical elements such as lighting, sound and SFX etc.

Plan includes but is not limited to:

· permissions (copyright, locations, talent/cast/interviewees etc)

· casting

· wardrobe

· script

· graphics/illustrations/photographs etc

· interviewees/guests

· milestone dates and resources required to complete pre-production activities

· storyboard/clocks/edit sheets/page dummies.

Practicalities include such aspects as: 

· locations transport

·  equipment

· weather

· costs

· cast/crew

· time etc. 
	The student completes an integrated media product using a range of conventions, from a design and plan. This means finishing a 3 minute plus instructional video, using well considered choices and evidence of creativity, which:

· accurately reflects the details of the design and plan

· incorporates key conventions of instructional videos to create an effective product that has a clear sustained focus

· shows consistent precise control of production technology

· is effective, appeals to and/or has impact on its target audience, which includes capturing and holding the attention of the audience.
An adequate design and plan is expected to include a concept, treatment and pre-production activities that:

· contain design choices that meet the requirements of a given brief

· incorporate a range of key features of the media product

· identify practicalities that will enable the completion of a media product

· identify milestone dates and resources required to complete pre-production activities

· demonstrate evidence of reflection and reworking of ideas.

Concept is a detailed, creative idea for a media product that includes reference to target audience, purpose (message, effect on the audience, etc), plot synopsis, characters, content elements, practicalities etc).

Treatment is a detailed description of how the concept is to be realised.

In moving image production, for example, this may include considered discussion of:

· narrative

· genre

· characterisation

· setting

· mood

· specific conventions to be used

· technical elements such as lighting, sound and SFX etc.

Plan includes but is not limited to:

· permissions (copyright, locations, talent/cast/interviewees etc)

· casting

· wardrobe

· script

· graphics/illustrations/photographs etc

· interviewees/guests

· milestone dates and resources required to complete pre-production activities

· storyboard/clocks/edit sheets/page dummies.

Practicalities include such aspects as: 

· locations transport

·  equipment

· weather

· costs

· cast/crew

· time etc.


Final grades will be decided using professional judgement based on a holistic examination of the evidence provided against the criteria in the Achievement Standard.
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